
 

 
 
 

 
 

  
Contacts: Pat Senne 
 +27 11 253 4290 
 patricia.senne@mdlz.com 
 

Mondelez South Africa Makes 2nd Donation Towards 
Children’s Hunger-Alleviation in Swaziland  

 Brings total donations to Esicojeni Foundation to more than R1 million 

 Funding will help provide nutritious meals to children 

 His Majesty King Mswati III is patron of the project 
 

LOZITHA PALACE, SWAZILAND – August 15, 2013 – Mondelez South Africa, formerly 

known as Kraft Foods South Africa, underscored its commitment today to helping alleviate 

hunger in Africa by donating another R250,000 ($25,000) towards a project in Swaziland, of 

which His Majesty, King Mswati III, is patron. 

This is Mondelez South Africa’s second donation to the Esicojeni Foundation, bringing 

the total since last year to more than R1 million ($100,000). Sandile Simelane, Plant Director of 

Mondelez South Africa’s Swaziland operation, made the contribution today in a ceremony 

attended by Majesty King Mswati. 

“We are delighted to support the Esicojeni Foundation and the valuable work that it is 

doing in Swaziland to eradicate hunger. Working on these kinds of projects is a key pillar in 

Mondelez International's global corporate social responsibility program,” said Simelane. “It is 

also fitting that we should give back to the communities in the country in which we operate a 

plant.” 

The funding will support three main areas of assistance – the provision of nutritious 

meals to schoolchildren, a women’s poultry-farming project, and neighbourhood care-points for 

the neediest children. 

“We are delighted that Mondelez South Africa is once again demonstrating its strong 

support for our organization,” said Esicojeni Foundation Chairman Tineyi Mawocha. “As we rely 

on funding from the private sector, this sends a strong message to other corporates that they 

too should support projects like ours.”  

Mawocha said Esicojeni projects are helping to reduce hunger amongst children in 

Swaziland.  These include the construction of kitchens in eight public primary-schools to provide 

nourishing, hygienically prepared meals for children in poor rural communities in Lubombo and 

Shiselweni. Others include the introduction of an income-generating project for women farming 
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chickens in Mankayane, as well as the establishment of three neighborhood care-centers to 

provide nutritious meals, care and protection for orphans and vulnerable children. 

 

About Mondelēz International 

Mondelēz International, Inc. (NASDAQ: MDLZ) is a global snacking powerhouse, with 

2012 revenue of $35 billion.  Creating delicious moments of joy in 165 countries, Mondelēz 

International is a world leader in chocolate, biscuits, gum, candy, coffee and powdered 

beverages, with billion-dollar brands such as Cadbury, Cadbury Dairy Milk and Milka chocolate, 

Jacobs coffee, LU, Nabisco and Oreo biscuits, Tang powdered beverages and Trident gum.  

Mondelēz International is a proud member of the Standard and Poor’s 500, NASDAQ 100 and 

Dow Jones Sustainability Index.  Visit www.Mondelēzinternational.com and 

www.facebook.com/Mondelēzinternational 

 

About Mondelez South Africa 

Mondelez South Africa is the largest confectionery business in South Africa, enjoying 

market leadership in chocolate, chewing gum and bubble gum. The company’s portfolio 

includes some of the largest snacking brands in the world, such as Cadbury Dairy Milk, Jacobs 

coffee, Oreo cookies and Trident/Stimorol gum. In addition, Mondelez SA is the custodian of 

iconic and well-loved local brands such as Chappies bubble gum, Lunch Bar, Dentyne chewing 

gum and Royal Baking Powder. The company has a presence in 18 countries in Southern,  

Central and Eastern Africa where it invests in growing these markets. Mondelez SA has five 

manufacturing sites in the region. Its Matsapha plant in Swaziland makes Chappies bubble 

gum, Cadbury chocolate Eclairs and Halls lozenges. 

 

About The Esicojeni Foundation 

The Esicojeni Foundation was launched in 2007 by His Majesty King Mswati III, who is 

the patron. It is a collaboration between international organizations such as UNICEF, World 

Vision and WFP and the private sector in Swaziland. Its targeted beneficiaries are for the most 

part children under the age of 18, with particular focus on those under 12. The foundation is 

committed to putting hunger and food security at the centre of the global development agenda. 

It aims to increase awareness of child hunger and ensure community food security through 

increased food production, provision of clean water, generalised use of micronutrient 

supplements in staple foods, as well as the promotion of health, hygiene and nutrition 

education. The foundation administers all funds raised while all movement of funds is under 

strict governance and transparent processes, controlled by dual signatories which include an 

audit firm partner. 
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