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PARTICIPANTS GRADUATE FROM KRAFT FOODS ENTERPRISE DEVELOPMENT 
PROGRAMME  

 
Entrepreneurs ready to start fully-fledged income-generating businesses  

 

TEMBISA, EKURHULENI (Wednesday, 10 October 2012) – Tembisa community members 

participating in Kraft Foods South Africa’s flagship Enterprise Development Project, were today 
awarded certificates of achievement and competence after completing a 12-month skills training 
course at the Tembisa Child and Family Welfare Society.  
 

This follows the launch of the project in October 2011 when 30 unemployed Tembisa community 
members were identified to take part in skills training, made possible through funding of         
R4.2 million from Cadbury Foundation, a member of Kraft Foods Inc.  
 
By the time of the graduation today, 24 participants had stayed the course – eight each receiving 
skills training in bread making, nappy making and sewing. Certification was based, amongst 

others, on their level of technical skill, personal development, marketing and sales knowledge, 
and financial management.  
 
Celebrating the achievements of the award recipients, Pat Senne, Corporate Affairs and 
Communications Director for Kraft Foods Sub Saharan Africa, said: “Kraft Foods is delighted at the 
success of a project aimed at empowering ordinary citizens to become economically self-
sustaining. We are exceptionally proud of the commitment of the participants who have made the 
most of this opportunity to better the lives of their families and the community." 
 
The 22 women and two men who graduated today will now be registered into one of three 
cooperatives, based on their new competencies in bread making, nappy-making or sewing. They 
will also receive mentorship to start their own businesses, as well as assistance with capital to buy 
raw material and access to sources for supply orders.  
 
All participants agreed that the project had empowered them to generate a stable income for their 
families. “We are grateful to Kraft Foods for offering us an opportunity to become economically 
sustainable and to become productive members of society,” they said. Nhlanhla Maphuthi from 
the sewing group said: “I have been taught a skill which will enable me to go forward in life and 
never look back.” Echoing that sentiment, Rachael Mazibe said: “Unemployment and poverty is a 
thing of the past.”  

 
Once their businesses begin trading, the entrepreneurs will sell their products to schools, pre-
schools, hospices, orphanages and the general public in the greater community.  

 
Besides skills training, funding has also been allocated toward the purchase of extra equipment for 
the sewing, baking and nappy-making enterprises; the construction of new administration offices; 

the installation of an irrigated vegetable garden; and the delivery of a motor vehicle for 
distribution of products.  
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For more information please contact: 
 

Pat Senne  
Corporate Affairs and Communications Director 
Kraft Foods - Sub Saharan Africa  
Tel:       (011) 253 4290 
Mobile:  082 550 2132  
Email:   patricia.senne@mdlz.com 
  

  
ABOUT KRAFT FOODS  
Kraft Foods Inc. (NASDAQ: KFT) is a global snacks powerhouse with an unrivaled portfolio of 
brands people love. Proudly marketing delicious biscuits, confectionery, beverages, cheese, 
grocery products and convenient meals in approximately 170 countries, Kraft Foods had 2011 
revenue of $54.4 billion. Twelve of the company’s iconic brands – Cadbury, Jacobs, Kraft, LU, 

Maxwell House, Milka, Nabisco, Oreo, Oscar Mayer, Philadelphia, Tang and Trident – generate 
revenue of more than $1 billion annually. On Aug. 4, 2011, Kraft Foods announced plans to divide 
and create two independent public companies: a high-growth global snacks business and a high-
margin North American grocery business. The transaction is expected to be completed on Oct. 1, 
2012. A leader in innovation, marketing, health & wellness and sustainability, Kraft Foods is a 
member of the Dow Jones Industrial Average, Standard & Poor's 500, NASDAQ 100, Dow Jones 
Sustainability Index and Ethibel Sustainability Index. Visit www.kraftfoodscompany.com and 
www.facebook.com/kraftfoodscorporate. 
 
ABOUT TEMBISA CHILD WELFARE 
Tembisa Child Welfare is a non-profit charity organisation that aims to assist abandoned, abused, 
orphaned, neglected and lost children in the township of Tembisa, which falls under the Ekurhuleni 
Metropolitan Municipality located to the east of Johannesburg.  Established 25 years ago it 
provides foster care, adoption and child abuse support services, helping approximately 2, 000 
families and in the process reaching more than 3, 000 children. It also runs two day-care centres 
that cater for around 250 children as well as a number of skills development projects - 
predominantly for women - including bread-making, nappy-making, sewing, candle-making and 
vegetable-growing. The organisation operates on a limited State-subsidy and contributions from 
the South African private sector, charitable trusts and individuals as well as through fund-raising 
events. For more information, visit: http://www.tembisachildwelfare.co.za/ 
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