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Helping Farmers to Grow 
How Cadbury Dairy Milk pours a glass and a half of care into chocolate-making  

 
Have you ever wondered where the cocoa beans used to make your favourite chocolate come from? It’s 
something we all enjoy, but rarely stop and think about. The most important ingredient is, of course, 
cocoa. Over 70% of the world’s cocoa is grown by West African farmers, mostly in family-owned farms. 
Sadly, many farmers have seen the amount of cocoa their farms produce decline over the last few 
decades. 
 
This is happening for a few reasons, not least the effects of climate change. Crop disease has played its 
part, too. Another challenge is the lack of access to new farming methods and technologies – and, 
sometimes, farmers not wanting to use them. The promise of a better life in the city is also taking away 
future cocoa farmers, the young people, leaving older members of the family to manage the farm. Without 
the next cocoa farming generation, there is no cocoa – and without cocoa, there is no chocolate! 
 
The Cocoa Life programme that started in 2012 aims to improve the lives of farmers through sustainable 
farming. This helps them farm in a way that makes cocoa lessens the effect on the environment, now and 
in the future. It also helps the whole cocoa community with education and other projects to empower 
them and inspire the next generation of cocoa farmers. 

 
“Essentially, the aim of Cocoa Life is to ensure the cocoa that goes into Cadbury products is ‘made right’,” 
says Yaa Peprah Amekudzi, Country Lead of Mondelēz International Cocoa Life Programme in Ghana. 
“Making it right means tackling the complex challenges that cocoa farmers face by working hand-in-hand 
with the men and women who make their living from cocoa, focusing on where we can make a difference 
to transform the cocoa sector by inspiring lasting change, rooted in deep understanding, sector-wide 
collaboration and partnerships.” 
 
Thanks to training by Cocoa Life, almost 150 000 farmers now know better ways to grow cocoa. They learn 
skills like spotting crop diseases earlier, taking care of the soil and using chemicals responsibly. New 
seedlings are replacing old cocoa trees, and new farming technology has been introduced.  

 
Cocoa Life doesn’t stop there. Farming is just one piece of the community puzzle, and the community is 
the key to truly sustainable ‘good cocoa’. This means the projects include microfinance schemes such as 
village savings and loans associations. These help farmers – especially women – to set up small businesses 
to support themselves outside of the cocoa season.  
 
“Currently, approximately 45% of Cadbury chocolate in South Africa is made from Cocoa Life cocoa,” says 
Tamryn Seopela, Cadbury Tablets Brand Manager for Southern Africa, “and we are planning to make it 
100% by 2025!” The Cocoa Life stamp, which can already be found on some Cadbury Dairy Milk slabs, 
makes it easy for any chocolate lover to support farmers on our continent just by indulging in their 
favourite snack.  
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For more information about Cocoa Life and their projects around the world can be found on their 

website, www.cocoalife.com and follow us on Facebook on @CadbuaryDairyMilkSA or on Twitter at 

@Cadbury_SA on Twitter and Instagram. 
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About Mondelēz International 

Mondelēz International, Inc. (NASDAQ: MDLZ) empowers people to snack right in over 150 

countries around the world. With 2019 net revenues of approximately $26 billion, MDLZ is leading the 

future of snacking with iconic global and local brands such as OREO, belVita and LU biscuits; Cadbury 

Dairy Milk, Milka and Toblerone chocolate; Sour Patch Kids candy and Trident gum. Mondelēz 

International is a proud member of the Standard and Poor’s 500, Nasdaq 100 and Dow Jones 

Sustainability Index. Visit www.mondelezinternational.com or follow the company on Twitter at 

www.twitter.com/MDLZ. 

 

About Mondelēz South Africa  

Mondelēz South Africa is the largest confectionery business in South Africa, enjoying market leadership 

in the chocolate, chewing gum and bubble-gum categories. We are custodian of iconic and well-loved 

local brands such as Chappies bubble gum, Chomp, Lunch Bar and Dentyne chewing gum.  

For more information, please visit: https://careers.mondelezinternational.com/our-world/asia-middle-

east-africa/south-africa 
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